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Peter Van Buren’s TerraLogos Green Home.
Services helps make houses more sustainable

RYAN SHARROW | STAFF
mharrmw@biz;‘bqnia'l&mm

ne way or another, Peter Van
Buren has had his eye on en-
vironmental issues for nearly
A 30vears.

*An environmental studies major who
went on to receive a master’s degree in
landscape architecture, Van Buren spent
25 years as a wine salesman — an indus-
try driven by not only oenophiles but by
the environment and agriculture.

- So in 2006, armed with $250,000 in
startup funds and a loan from Susque-
hanna Bank, Van Buren decided to weld
together his sales skills and global warm-
ing concerns to form Terral.ogos Green
Home Services Inc. The company, locat-
ed in the Emerging Technology Center
at Johns Hopkins Eastern, focuses on
helping homeowners make their houses
more sustainable through energy audits.

“We do the road map for improving
the energy efficiency in the home,” Van
Buren said. “There’s so many complex
issues homeowners are faced with in
what to do next.”

Along with its sister company, Terral -

ogos Eco Architecture, the two employ
six workers and are poised for growth. -

As part of the $495 audit, Terralogos
identifies ways to fix certain moisture

 issues and improve the level of energy

used inside a home. By getting the flaws
fixed, it can save homeowners money
on energy bills and improve air quality.
Those cost-saving and health reasons
also will play a big role in why Van Bu-
ren believes more people are willing to
go green with their homes in the face of
a struggling economy.

Terral.ogos completed 300 audits in
2008, up from 140 during the previous
year. Van Buren declined to disclose
2008 revenue but said the company grew
sales by roughly 50 percent and antici-
pates Terral.ogos turning a profit by the
end of this year. He's also looking into

expanding the business to perform au-

dits on commercial properties.

While competition in his field has been
growing, Van Buren said his company
has plenty of space to expand because
“you cannot send the home overseas”
for an audit.

Stan Sersen, an architect and founder
of the Green Building Institute in Jes-

it kind of

jitor

sup, said the upgrades recommended in

energy audits can range between $100 to
$4,000. But they can begin to save hom-
eowners 25 percent immediately on their
utility bills, he said. '
“You start hitting people in their pock-

ets and that gets their attention,” Sersen
said of the industry. “I think it's going to

become mainstream — just like getting
a home inspection.” - :

Peter Van Buren has been inter-
ested in green issues for 30 years.
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- Graen tip: “Even if it is working fine,
~ you should strongly consider replacing
s any refrigerator older than 15 years;’

said Peter Van Buren, co-founder of
TerraLogos Green Home Services. “Out
of all the appliances in our homes,
refrigerators use the most energy, and
the new Energy Star models are con-
siderably more efficient than the en-

- ergy hogs that were made before 1990.

Avoid the temptation to put the old

fridge in the garage for beerand soda
— it’s simply a constant energy drain.
A larger Energy Star fridge is more en-
ergy saving than two smaller ones’
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